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In this paper, the Reader can exam-
ine the results of the second phase 
in the series of the research on the 
Volunteering in Hungary program, as 
defined by the National Volunteer-
ing Strategy (NVS) 2012-2020, which 
is to be conducted every five years. 
The purpose of our nationwide rep-
resentative survey on the whole 
adult population, with the involve-
ment of 2000 persons, is to pres-
ent the attitude of the Hungarian 
population towards volunteering, to 
examine the prevalence of voluntary 
activities and the nature thereof, to 
explore the reasons for avoiding this 
kind of engagement, and last but not 
least, to get a picture of the social at-
titudes towards volunteering.
There has been no uniform definition 
of voluntary activity yet, either at 
the level of literature or in the avail-
able research. However, when plan-
ning the research, in order to make 
the results comparable chronologi-
cally, our aim was to repeat the 2013 

survey, and also to supplement it 
so that new trends having emerged 
since then can be presented. Within 
this framework, we addressed the 
current social embeddedness of vol-
unteering, the knowledge, attitudes, 
positive aspects, and the needs and 
expectations related thereto. 
The survey was supplemented with 
interview and focus group data col-
lection, which was conducted with 
volunteers, those carrying out school 
community service, the leaders and 
coordinators of organisations engag-
ing in volunteering, and domestic 
experts on volunteering. Due to its 
genre, our flash report is basically 
limited to presenting a multitude of 
data, but in some cases, data on the 
total population are presented from 
the perspective of the volunteering, 
and from this aspect, inactive popu-
lation. More detailed results will be 
published in a collection of stud-
ies following the publication of the 
flash report.

About the research
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In our research, as in the 2013 
survey, we used the definition of 
the National Volunteering Strategy 
to examine volunteering for the 
entire Hungarian adult population 
in 2018. That is, such activity is any 
activity performed voluntarily, free 
of charge, without compensation 
for the benefit of a person or per-
sons not belonging to the family or 
relatives, or the community. Never-
theless, based significantly on the 
experience of the pilot survey con-
ducted prior to the survey, we also 
included the friend circle of the 
interviewee as an excluding factor. 
Since the subjects concerned did 
not have the slightest patterns of 
conscious volunteering behind their 
activities, the subsequent questions 
could not be interpreted by them at 
all, and the answers seemed compel-
ling. Based on this stricter definition 
that is still broader compared to cer-
tain definitions, and accepts a lot of 
informal help as volunteering, it was 
found that more than a quarter, 27.4 
percent of the population, that is, 
about 2,209,000 adults1  volunteered 
during the 12 months preceding the 

1 in proportion to the adult population 
on 1 January 2018 

The distribution of active, formerly 
active volunteers and non-volun-
teers differs in light of various so-
cio-demographic variables. As the 
following table shows, the propor-
tion of women volunteers is signifi-
cantly higher, whether active or once 
active. The average age of those still 
active is almost 46 years. For obvious 
reasons, the proportion of older vol-
unteers is slightly higher, with an av-
erage of 52 years. In contrast, those 
who have never tried it are 48 years 
old, on average. There are even more 
significant differences in their edu-
cational attainment. Graduates have 
a very high proportion of volun-
teers. More than a quarter of those 
with active and former voluntary 
experience have a tertiary degree. 
In contrast, the low-skilled are un-
derrepresented, with only one-fifth 
of them volunteering this year. In 
terms of settlement type, only one 
in ten volunteers are residents of 
the capital, while those from other 
towns and villages are somewhat 
overrepresented. The reason for this 
partly lies in reciprocity, given that 
in smaller settlements there is a 
greater tradition of reciprocity and 
mutual assistance, and this activity 

survey. In addition, respondents were 
also asked whether, if not now, they 
had, by their definition, volunteered 
in the past twelve months. Another 
17.4 percent answered yes, so nearly 
half, 44.8 percent of the Hungarian 
adult population have already had 
experiences of volunteering.

may also fit our definition in certain 
cases. A good example of this is that 
when a problem needs to be solved, 
it is four times more likely that the 
respondents will be motivated to be 
involved with acquaintances and 
relatives in the countryside com-
pared to respondents in the capital. 
In addition to the hard variables, we 
also present the relevant proportion 
of the population according to two 
other factors, the subjective finan-
cial circumstances and confessed re-
ligiousness. The proportion of those 
placing themselves in the middle 
and upper-middle class is slightly 
higher among current or former vol-
unteers, and also among those who 
consider themselves religious, com-
pared to their share in the total adult 
population.
If we swap the above variables and 
do not examine the group composi-
tion of volunteers and non-volun-
teers, but we want to know the atti-
tude of groups by key demographics 
to volunteering, we can say that the 
proportion of active women volun-
teers is still slightly higher, but the 
difference between the two genders 
is not significant. While 29.6 percent 
of Hungarian women over the age 

The proportion and 
estimated number of adult 
volunteers in Hungary 

Socio-demographic 
characteristics of adult 
volunteers in Hungary 

Figure 1: The distribution of 
the proportion of volunteers in 
autumn 2018 (%)

He/she has done voluntary activities 
in the past twelve months.

He/she was a volunteer more than 
one year ago.
He/she has never been a volunteer

55.2

17.4

27.4
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Table 1: Distribution of 
volunteers, former volunteers 
and non-volunteers by 
socio-demographic variables

of 18 belong to this group, men are 
only 4.5 percentage points behind. 
Although the average age of volun-
teers pulls the “average volunteer” 
into the middle-aged group, as it 
was already shown in 2013, it is an 
important result by age group that 
the domestic volunteers seem to be 
significantly younger this year. How-
ever, there was no change in the dis-
tribution of volunteers among those 
with different levels of educational 
attainment.

   He/she has not volunteered
   for the last 12 months

       He/she volunteered
       more than a year ago

   He/she has never 
   volunteered

Male 42.8% 45.1% 49.5%

Female 57.2% 54.9% 50.5%

Average age 46 years 52 years 48 year

18-29 20.6% 11.5% 18.0%

30-39 17.5% 14.9% 17.5%

40-49 19.5% 15.5% 19.4%

50-59 15.0% 20.4% 13.4%

60+ 27.4% 37.6% 31.7%

Primary or lower level (basic educational attainment) 19.9% 18.4% 27.5%

Vocational or vocational training school without school 
leaving exam (secondary educational attainment)

17.9% 20.4% 23.8%

Secondary vocational school, grammar school with 
school leaving exam (secondary educational attainment)

25.2% 26.7% 24.6%

Further education after school leaving exam or tertiary 
education, vocational education (e.g. NQR education)

10.2% 6.9% 7.7%

College, university or higher (higher educational 
attainment)

26.8% 27.6% 16.4%

Budapest 11.3% 21.6% 20.1%

County seat 20.8% 18.7% 15.0%

Other towns 34.4% 32.5% 36.5%

Village, farm 33.5% 27.3% 28.4%

Low-class social group 8.8% 10.3% 14.2%

Lower-middle class social group 39,5% 34.0% 39.7%

Middle-class social group 44.3% 47.7% 40.8%

Upper-middle class social group 7.1% 6.4% 4.3%

Upper-class social group 0.2% 1.5% 1.0%

Religious, following the doctrine of a certain church 13.3% 13.2% 9.3%

Religious, in his/her own way 43.2% 45.1% 40.4%

Not religious 41.5% 39.1% 48.6%

Does not know/does not answer 2.0% 2.6% 1.6%
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The National Volunteering Strategy 
envisages that one third of the Hun-
garian adult population should be 
familiar with the concept of volun-
teering. Similar to the 2013 survey, 
we began our survey with two open-
ended questions, with free answers. 
On the one hand, we asked our sub-
jects to associate with the term “vol-
unteering” and, on the other hand, 
to try to formulate the difference 
between “work and volunteering” in 
their own words. Later, we linked the 

answers received to the summary 
terms also used in 2013. Most people 
continue to associate the concept of 
volunteering with assistance. How-
ever, a significant difference from 
the 2013 trend is that this year, 
the lack of payment and compen-
sation have occurred with many 
more of our subjects, actually to 
a quarter, whereas, five years ago, 
the voluntary nature of the ac-
tivity was emphasized in second 
place. In addition, less than one 

Associations with
volunteering

Figure 2: What comes to your mind first about volunteering?21 (%)

21Observing that the respondents’ association may be linked with more than 
one concept, several factors were assigned to each response. As a result, the 
cumulative response rate is inevitably more than 100 percent. 

Figure 3: What do you think is the main difference between work 
and volunteering? 

Activity done for free, without 
compensation

Activity done voluntarily, from free will

Other 

Donation, charity, doing something for the public

Actual voluntary activity 
(e.g. flood, blood donor, voluntary fire fighter, etc.)

Does not know/does not answer

Positive characteristics 
(e.g. altruism, kind-heartedness)

Assistance

Payment, consideration

Work is compulsory, a force

Motivation, attitude

Other 

Does not know/does not answer

Work is permanent, volunteering is temporary

52.0
24.1
12.7
12.1
7.0
3.9

3.0
2.8

75.2

11.5

10.9

4.3

3.7

0.7

in ten respondents referred to each 
further factor.
The answers to our questions aiming 
to measure the interpretation of the 
relationship and difference between 
volunteering and work reflect some-
what to the results of the previous 
question. Compared to 2013, we 
have witnessed a significant change 
in attitudes. Although the majority 
thought of payment and consider-
ation upon hearing the term of work 
five years ago, the proportion of the 
relevant answers accounted for three 
quarters this year. Furthermore, the 
ideas – that came in third place this 

year, with only slightly above one in 
ten respondents giving this answer 
– would suggest that the differences 
between work and volunteering is 
to be found in the underlying moti-
vation and attitude, and are almost 
dwarfed. Somewhat more people 
mentioned the idea of work as a 
compulsion and volunteering as an 
optional activity, however, the pro-
portion of those who would refer to 
the duality of a permanent and oc-
casional nature is almost negligible.
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starters, aged 18-29, but mainly to 
those aged 50-59, towards the end of 
their career. 
Of the inhabitants of different types 
of settlements, the highest pro-
portion of frequent volunteering is 
characteristic to the respondents 
living in county seats and villages, 
with half of both groups belonging 
to those frequently activating.
It can be said that religious senti-
ment also has a significant effect 
on volunteering. Half of the volun-

teers who affiliate themselves with 
a church are considered frequent 
volunteers, while 41.7 percent of 
those who categorically reject reli-
gion can be relevant here. Moreover, 
among the previous respondents 
who are active at least once a week, 
a significantly higher proportion, 23 
percent, can be observed.
In addition to frequency, it is not 

negligible how long the interviewees 
volunteered. In our survey this could 
be given in days. The responses cov-
ered a full year, 365 days. A small 
proportion of volunteers stated that 
they had done something every day 
or almost every day in the past twelve 
months that could be considered as 
a voluntary activity according to the 
definition of the NÖS. There were 
some among the occasional volun-
teers who had carried out only a few 
hours of activity, so they could not 

report more than 1 day. In addition, 
the respondents reported slightly 
more than 24 days, or nearly a 
month of activity on average. How-
ever, the median is no more than 10, 
that is, half of the respondents did 
something on the same number of or 
fewer days, while the other half did 
something on the same number of 
or more days. The most active were 

It is to be welcomed that, over the 
past five years, the proportion of 
those frequently volunteering, that 
is, at least once a month, has risen 
from 32.9 to 45.1 percent, or about 
one million of the total adult popu-
lation. One in seven were active ap-
proximately on a weekly basis and 2.8 
percent were active almost every day, 
representing approximately 65,000 
adults between the autumn of 2017 
and 2018. As a result, the other half 
of volunteers tend to strengthen 

the group of occasional volunteers. 
In 5 years, however, their share 
dropped from 67.1 percent in 2013 
to 54.2 in favour of those volun-
teering more frequently. Nearly one 
in ten has done this type of activity 
once. The relative majority, and the 
other 45 percent of the respondents, 
engaged in some form of assistance, 
less frequently than once a month 
but more than once a year.
According to ages, more frequent ac-
tivity is characteristic to the career 

Frequency and length of 
volunteering

Figure 4: How often have you volunteered in the past twelve 
months? [among those engaged in volunteering] (%)

Almost 
every day 

About once 
a week 

About once
a month 

Less frequently, 
but several 

times in the past 
twelve months

Once in the 
past twelve 

months

Does not 
know/does 
not answer 

Max. 7 days 8-30 days 31-90 days More than 
90 days 

2.8

50

50

10

10

20

20

30

30

40

40

14.8

17.6

45.0

9.2

0.7

40.0
45.7

8.7 5.6

Figure 5: Approximately how many days have you volunteered in 
the past twelve months? (%)
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The beneficiaries of volunteering, 
those that volunteers help in some 
way, can be the target groups of not 
only NGOs or occasional voluntary 
actions, but obviously of private in-
dividuals, state institutions, neigh-
bours or even bigger local commu-
nities. Five years ago, and also this 
year, the respondents had the pos-
sibility to indicate several groups, 
as the activities can be carried out 
in several ways, and a single activ-
ity can help and support multiple 

young people aged 18-29 and those 
aged 50-59, before retirement but 
still active, with the two groups re-
porting an average of 29 and 33 days 
of activity, respectively. In addition, 
graduates stand out with an average 
of 32 days.
We also divided the 365 days so that 
somehow the most and least active 
volunteers could be differentiated. It 
can be seen that a significant propor-
tion of those who consider themselves 
volunteers (approximately 661,000 
persons) do not have more than one 
week commenced days of volunteer-
ing a year. However, a similar, slightly 
higher proportion (~ 758,000 persons) 
had a relatively higher frequency of ac-
tivity, i.e. slightly more than a week but 
less than a month. Compared to them, 
relatively fewer (~ 145,000) volunteers 
reported 1-3 months of activity, and 
slightly less than one hundred thou-
sand, ~ 89 thousand people, claimed 
more days than that. It should be 
noted, however, that over 40 days, pre-
sumably by guessing, typically almost 
everyone entered round numbers. 
Based on the number of days declared, 
volunteers responding to our question-
naire reported 9,961 “days started”. For 
the nearly 2.2 million volunteers, this 
is (in a conservative estimate) about 53 
and a half million “days started”, which 
may be mutatis muntandis a short, few 
hours activity in certain cases, while 
for others an all-day activity.

Beneficiaries of 
volunteering 

target groups. Our results show that 
the help provided through voluntary 
identity never reaches non-profit 
or other institutions in particular. 
In recent years, the tendency has 
emerged that, on the one hand, the 
proportion of those providing help in 
their neighbourhoods has increased 
and, on the other hand, the majority 
of those who consider themselves 
volunteers (now 51.6 percent) are 
engaged in activities that help their 
immediate neighbourhood. The rate 

Figure 6: Who or what did you help through volunteering in the last 
12 months? [among those engaged in volunteering] (%) 

A neighbour/flatmate

An acquaintance who is not a relative

A relative

Some organisation, institution

A bigger community

An unknown private individual

An acquaintance known through a mutual hobby, 
common interest

A colleague/classmate

51.6

48.4

39.6

33.9

31.5

29.7

22.2

20.0
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of those helping acquaintances, not 
relatives, has significantly decreased 
(48.4 percent), the most obvious 
reason for this can be that we ex-
cluded from our research those who 
“volunteer” for close friends. Al-
though it is excluded from the clas-
sic definition of volunteering, this 
year we also asked whether those 
claiming to be volunteers (also) help 
their relatives in a similar way, to 
which the interviewees answered 
“yes” in a relatively high proportion 
(39.6 percent). It is true, however, 
that they are also involved in activ-
ities aimed at others, otherwise we 

would not consider them volunteers 
in our questionnaire. In addition, 
a third of respondents indicated 
that they engaged in volunteering 
in larger communities. More than a 
quarter of them help individuals they 
do not know, and less than a quarter 
of them help colleagues and/or class-
mates. Finally, another quarter help 
people whom they have already met 
through a hobby or common interest.
The proportion of volunteers en-
gaged solely in informal volunteering 
is only two thirds (18.1 percent of the 
total adult population). Contrary to 
them, one third, 33.9 percent of the 

Figure 7: You have mentioned that you also volunteer at NGOs. 
Typically, in what field (s) does this NGO operate? [among those 
engaged in volunteering at NGOs] (%)

volunteers (9.3 percent of the total 
adult population) enrolled in organi-
sational and institutional volunteer-
ing is affected in some way, which 
means ~ 750,000 adults. However, of 
this proportion, only 7.2 percent of 
volunteers are exclusively engaged 
in formal volunteering, the remain-
ing 26.7 percent can be classified 
as a mix of formal and informal vol-
unteers. From a socio-demographic 
point of view, it is interesting that 
formal volunteering is above the av-
erage in the two youngest age groups 
compared to other age groups. 34.2 
percent and 23.7 percent of vol-
unteers aged 18-29 and 30-39 are 
present in this area, respectively. 
As a result, it is not surprising that 
the proportion of students among 
formal volunteers is twice as high, 
17.5 percent, as in the informal or 
mixed group. In addition, the pro-
portion of women among exclusively 
formal volunteers is also over-repre-
sented, at 71.8 percent.
Slightly more than half of the vol-
unteers in organisations engage 
in NGOs, approximately 452,000 
persons.31 Those belonging to non-
profit organizations were also asked 

31Regarding its trend, the headcount 
figures are in line with the latest annual 
issue of 2016 of the HCSO, which re-
ports 419,000 non-profit organisation 
volunteers of two years ago. Beyond 
the time dimension, the difference in 
the data measured by us is probably 
due to the fact that the result of the 
HCSO is not based on the declaration 
of the non-profit organisations but the 
volunteers, thus the two surveys are 
methodologically slightly different.

about the areas in which, based on 
their knowledge, their host insti-
tutions operate. The respondents 
probably classified their host organ-
isations according to one of the 18 
categories used by the HCSO, which 
shows that a relative majority, one in 
four, have joined a social welfare or-
ganisation, one in six an organisation 
engaging in educational activities, 
and more than one in seven carried 
out activities in healthcare organisa-
tions as volunteers. 

Social care

Education

Healthcare

Culture

Environmental and animal protection

Sport
Multipurpose donation events, non-profit 

associations
Free time, hobby

Other

Religion, church

Politics

Civil protection

Legal protection

Urban planning

Professional, economic representation

Protection of public security

28.1
16.8
15.7
14.5
12.4
12.2
11.7
10.5
7.0
6.0
6.0
5.7
4.4
1.9
1.8
0.9

NGO
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This year, our volunteering respon-
dents were given the opportunity 
to say in their own words what kind 
of activities they perform. Their re-
sponses were subsequently linked to 
certain summarizing concepts. The 
relative majority, or one third of the 
volunteers, do activities that most 
likely indicate occasional or ongoing 
favours to someone else. The em-
phasis here is on doing the work of 
someone else, for example helping 
transport people with reduced mo-
bility or helping people in any kind 
of trouble. The activity of another 
third of the volunteers is classified 
as physical assistance. Here, the 
respondent narrative always em-
phasizes that the task performed 
typically meant moving or packing 
something, that is, performing tasks 
requiring physical strength (this may, 
of course, overlap with “favour”, but 
the focus of the narration is differ-
ent). We have included in-kind and 
financial support because the re-
sponses indicate that some people 
are engaged in activities that are 
halfway to the definition of dona-
tion. Typically, this includes dona-
tion tasks, its organisation, or partic-
ipating in fundraising, but there are 

some who defined their occasional 
donation as volunteering. One in ten 
volunteers carry out volunteering 
in the field of leisure and entertain-
ment. This typically includes the or-
ganisation of a holiday for children 
or other people in need of care (e.g. 
the elderly), looking after them and 
their participation in programs. One 
in twelve volunteers work in the 
field of nursing. Finally, only 4.6% 
offer their expertise (with volun-
teering consciousness) without ex-
pecting financial compensation, and 
a small group of volunteers (around 
2,400 in the total adult population) 
also includes their own psychologi-
cal support for those in need.

Actual activity Figure 8: What is/are the most typical activity/activities you 
carry out? Give examples in some words or in one or two 
sentences. [among those engaged in volunteering] (%) 

A favour

Physical help

In-kind assistance

Free time activity, 
entertainment

Other 

Nursing, medical help

Financial help (monetary)

Intellectual help

Psychological help 

33.0

32.8

14.2

10.7

8.7

8.6

6.6

4.6

1.2
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Those who volunteer according to 
the NÖS definition had the possibil-
ity to indicate four factors from the 
list, which, according to them, moti-
vated them to volunteer at that time, 
to start their first activity. As the fol-
lowing graph shows, there are mainly 
two factors that are important to 
most volunteers. In their case, assis-
tance appears as a kind of self-moti-
vation. Almost the same proportion 
of respondents mentioned sympa-
thy for others or the broad target 
group (other people, animals, green 
environment). Of course, these mo-
tivating factors can overlap, so a 
relatively large number, more than a 
quarter of the volunteers, indicated 
that their activities make them feel 
they are a better person. And it also 
overlaps with the fact that more 
than one in five undertake the task 
because their relative or acquain-
tance is involved in the problem to 
be solved. One in six respondents 
said yes to the opportunity due to 
their faith or conviction, that is, due 
to their belief in the purpose of the 
task or the organisation.
The question about the motiva-
tion for volunteering was designed 
so that half of the optional factors 

measure traditional, rather altruis-
tic, socially sensitive, “giving from 
myself” volunteering,41  and seven 
other factors report on the modern 
type of volunteering aiming at per-
sonality and skills development, 
having relationships and experi-
ences and spending quality time.52  
Since four answers could be given, 
we were able to form several mixed 
groups, mutatis mutandis: a group of 
volunteers with a purely traditional 
and purely modern background, and 
among these, groups with mixed 
motivations to include volunteers of 

41For religious/moral reasons; because 
you or a close relative or acquaintance 
are affected by the problem; because 
of sympathy for those I can help; 
because of conviction, belief (in the 
organisation and activity where he/
she is volunteering); in order to coop-
erate for public affairs purposes; in 
order to foster culture and traditions; 
because of environmental protection 
or preventing/avoiding a disaster.
52From self-motivation; because 
it makes them feel they are a bet-
ter person; in order to gain useful 
experience for his/her profession; 
because of self-improvement, learning, 
self-education; in order to know new 
people, to build new relationships; in 
order to find a personal challenge; in 
order to effectively spend free time.

Motivation for volunteering Figure 9: What was your main (and other) motivation for 
volunteering? [among those engaged in volunteering] (%)

Self-motivation

Sympathy for those who/that I can help

It makes me feel I am a better person

A close relative or acquaintance
 is affected by the problem

Cooperation for some public affair purpose

Conviction, belief (in the organisation, activity 
where he/she is volunteering

Spending free time effectively

Knowing new people, building 
new relationships

Finding personal challenges

Self-improvement, learning, self-education

For religious/moral reasons

For other reasons

Gaining useful experience 
for his/her profession

Fostering culture, traditions

Protecting the environment, 
preventing/avoiding disasters

Does not know/does not answer

65.3

64.8

26.9

21.9

16.6

16.4

15.2

8.6

7.9

7.6

6.4

5.9

5.2

3.8

3.7

3.2
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motivation significantly above the 
average, however, the proportion of 
those over the age of 60 is already 
relatively lower, well below the av-
erage. Young people were mostly 
in the mixed categories, and they 
constitute the highest proportion of 
the group indicating traditional and 
modern motivations equally.

the former or the latter. We made the 
four choices possible so that a dif-
ference in quality was shown, to see 
which subject chooses which one in 
the first place, which in the second 
place, which in the third and fourth 
place (however, there was no obliga-
tion to provide additional options). 
Based on this, it can be stated that 
slightly over half of the Hungarian 
adult volunteers, 57.6 percent de-
cided to volunteer due to some kind 
of traditional attitude. However, 42.4 
percent of them, according to their 
answer in the first place, can be cat-
egorized as more modern-type vol-
unteers. Interestingly, the majority 
of those who took the opportunity 
to give more answers rather put the 
motivation referring to traditional 
volunteering in the first place, but 
there was a clear majority of the fac-
tors referring to modern volunteer-
ing in the third or fourth place.
To sum up the answers to the four 
options, only 7.4 percent of volun-
teers cited purely traditional mo-
tivations, and 24 percent started 
volunteering rather, but not purely 
for traditional reasons, that is, one 
modern factor was also mentioned. 
On a 5-point scale, there is an addi-
tional one-third of those who men-
tioned the same proportion of the 
factors to be listed among the tradi-
tional and modern volunteering, and 
another quarter can be rather, while 
only 7.5 percent can be purely clas-
sified as modern volunteers.
Interestingly, people aged 50-59 are 
shifting towards the modern type of 

Figure 10: The trend of tradi-
tional and modern type of volun-
teering in the Hungarian society 
(qualified variable) [among those 
engaged in volunteering] (%)

Purely traditional

Rather traditional

Equally traditional and modern

Rather modern

Purely modern

7.4

24.0

35.5

25.7

7.5

Those who had not volunteered 
during the year prior to the survey 
were also asked why. Those involved 
in the survey had the opportunity to 
give three answers out of the 11 rea-
sons given in separate answer sheets. 
Here, too, we can establish a sort of 
sequence that further sophisticates 
the underlying quasi-counter-moti-
vational structures. In the first case, 
a quarter of the respondents said 
that they had not thought of it at all, 
and the same proportion said they 
had not had time for it (anymore).
However, after combining the three 
possible answers, the main reason 
behind non-volunteering is the ref-
erence to the lack of time, with a 
third of them putting it in the first, 
second or third place. It is important 
that this is followed by a reference to 
the lack of being addressed, which in 
part refers to the importance of per-
sonal invitation, a sense of neces-
sity, the possible emphasis of which 
may attract more people to the field. 
The 18-29 age group is particularly 
affected, with 35% mentioning this 
argument. Subsequently, the reason 
that the respondents did not really 
think about the possibility is only 
in the third place. Following them, 

Reasons for not 
volunteering 

one in seven non-volunteers had the 
argument that he/she was actually 
also in need. It is also interesting 
that only 5.8 percent of non-volun-
teers mentioned the lack of com-
pany, the reason why they had not 
undertaken a task yet. (We must add 
that this factor is particularly strong, 
accounting for nearly one tenth in 
the group of young people.) A similar 
proportion of them had looked for it, 
but they said they had not found the 
right opportunity.
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Figure 11: Why haven’t you volunteered in the last 12 months? 
[among those who were not engaged in volunteering during the year 
prior to the survey] (%)

You had no time for it

You have not been asked for such help

You have not thought of it yet

There was no particular reason,
it happened this way

You also need help

It is not your task to carry
out these duties

You did not have company;
you did not want to go alone 

You have not found an appropriate
opportunity or organisation

For other reasons

You do not believe in the
effectiveness of volunteering

You do not know where to apply

Due to geographical distances

33.6

29.5

26.5

19.9

14.6

6.8

5.8

5.5

3.8

2.7

2.7

0.9

Although having any kind of NGO 
membership is far from a prereq-
uisite for volunteering, we hypo-
thetically imagined that a formal 
affiliation with an association, circle, 
club, or the board of directors of a 
foundation would also predict a ten-
dency towards volunteering. To our 
membership question, 7.1 percent 
answered yes, with the highest pro-
portion among those aged 18-29 (9.1 
percent) and the smallest over 60 
(5.7 percent). Somewhat to our ex-
pectations, this proportion is signifi-
cantly raised by volunteers, consid-
ering that almost one in five reported 
formal membership of a non-gov-
ernmental organisation, whereas for 
those who are never volunteering, 
this rate is only 1.8 percent, and in 
the case of once active, it is 4.9 per-
cent. Interestingly, nearly a fifth of 
those who are neither volunteers nor 
affiliated with a non-profit organisa-
tion would like to volunteer in the 
future. 

Membership in an NGO

NGO
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In our 2018 research, we wanted to 
examine the social prevalence of so-
called long-term volunteering. By 
this we mean any program or project 
performed, for a minimum of two 
months, as a main activity, of course, 
on a voluntary basis. We made the 
topic measurable with three ques-
tions, asking if the subject has al-
ready done it, is currently doing it, 
or is planning to try it out in the 
future. The proportion of those who 
answered yes to the three questions 
is relatively low. The proportion of 
those who used to volunteer and 
those who are currently long-term 
volunteers is less than 6 percent, 
however, it is to be welcomed that in 
the future, 7.3 percent plan to chal-
lenge themselves also in this way. 
The rate measured here is increasing 
linearly among younger people, that 
is, while 3.3% of the oldest plan to 
engage in such activities, this rate is 
9.9% among young people.
Yet, the seemingly low level of social 
involvement gives rise to a kind of 
trust, considering that this is a rela-
tively new opportunity in our coun-
try. Yet, when projected to the adult 
population, for the question asking 
about the past, these proportions are 

Participation in a long-term 
volunteering program

about 282,000 persons, and 185,000 
for the question about the present, 
and almost 589,000 people answered 
yes to the question about the future. 
However, this is probably not just 
about participating in formal, organ-
isational-based programs, but also 
about alternative, unique and infor-
mal solutions, however, based on our 
list of questions, no answer was given 
thereto. Another important result is 
that the group of respondents an-
swering yes to the three questions 
only overlap to the smallest extent, 
that of some persons, so for most 
people it was or is a one-time occa-
sion. Those who have done this kind 
of long-term volunteering, no longer 
do it, similar to those who are doing 
this now, where only few of them are 
planning to continue doing it some-
time in the future.

Figure 12: Have you ever parti-
cipated in a long-term volunteer 
program, performing it as your 
main activity for at least two 
months? (%)
He/she has already been engaged in

He/she is currently engaged in

He/she is planning to be engaged in 
in the future (as well)

3.5
2.3
7.3

We asked both volunteers and 
non-volunteers’ opinion about how 
their closest acquaintances, or, if 
they were working, colleagues, re-
acted or would react to their vol-
unteering when or if they found it 
out. The actually perceived and the 
assumed social perception differ sig-
nificantly between volunteers and 
non-volunteers. Typically, twice as 
many of those having volunteering 
experience get positive feedback 
from close acquaintances or col-
leagues as the proportion of non-vol-
unteers that would expect to receive 
such an acceptance if they were to 
take part in an action. That is, while 
more than four in five volunteers feel 
their acquaintances’ accepting and 
appreciative attitude to their activi-
ties, an almost 40 percentage points 
lower proportion, only 42 percent 
of those who do not undertake such 
a task, believe they would receive a 
similar response in the same case.
In the case of working respondents, 
there is a similar distribution in the 
opinion climate; that is, nearly three 
quarters of the volunteers at work 
are accepted by their staff. However, 
a proportion of 30 percentage points 
less of non-volunteers believe that 

Social perception 

Figure 13: How did/would your 
closest acquaintances react 
when/if they found out that you 
are volunteering? (%)

Active volunteer

He/she was a 
volunteer more 
than a year ago

He/she has never 
been a volunteer

Very accepting
Rather accepting
Neutrally
Rather dismissively

Very dismissively
His/her acquaintances do not know that 
he/she is volunteering (only among 
volunteers)
Does not know/does not answer

0.2
1.1
10.9
30.7
49.6
5.7
1.8

-
5.7
21.6
35.1
32.5
-
5.2

0.5
5.0
39.2
29.2
12.8
-
13.3
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they would receive similar recogni-
tion in a given case. This may (partly) 
re-explain why some of the relevant 

population is not engaged, consid-
ering that some of them are pre-
sumably unaware of the real social 
recognition of volunteering. Also, 
they may be afraid of the negative 
or cautious opinion of their friends 
or colleagues based on their precon-
ceived opinion.
In addition, we asked all respondents 
how Hungarian society views volun-
teering in general. The answers re-
ceived somewhat confirm the results 
of the previous question. Slightly 
more than half, 51.6 percent of all 
respondents, think that Hungarians 
regard self-activity as rather or to-
tally acceptable. Only a third of them 
perceive a neutral position, and to a 
negligible extent, one in ten adult 
Hungarians think that Hungarians 
are more or less negative about this 
activity. The difference between the 
opinions of volunteers and non-vol-
unteers on this issue is also signif-
icant. While barely a tenth of the 
two groups feel a sense of rejection, 
there is no difference in the climate 
of opinion among those who are 
still active or have been volunteers 
for over a year. 60 percent of both 
groups experience that it is either 
rather or fully accepted. However, a 
significant proportion of those who 
have not yet experienced volunteer-
ing tend to “vote” for the neutral po-
sition, and only 44.1 percent suspect 
a positive social attitude towards the 
activity.

Figure 14: How did/would your 
colleagues react when/if they 
found out that you are volunteer-
ing? [among those who have a 
workplace]  (%)

Active volunteer

He/she was a 
volunteer more 
than a year ago

He/she has never 
been a volunteer

Very accepting
Rather accepting
Neutrally
Rather dismissively

Very dismissively
His/her acquaintances do not know that 
he/she is volunteering (only among 
volunteers)
Does not know/does not answer

0.2
0.9
12.4
29.9
42.5
11.7
2.3

-
5.3
24.2
35.6
29.9
-
5.0

0.5
3.2
43.0
28.4
14.1
-
10.7

Figure 15: What do you think is the attitude of Hungarian
society towards volunteering? (%)

Very accepting
Rather accepting
Neutral
Rather dismissive

Very dismissive
Does not know/does not answer

1.3

8.0

32.5

37.3

14.3

6.6
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We wondered whether the respon-
dents had experienced voluntary 
help from the other side (as well). On 
the one hand, we wanted to measure, 
to some extent, the degree of social 
involvement, on the other hand, the 
motivation factors might be some-
what shaded by the response. Con-
sidering that if a greater proportion 
of volunteers experienced help from 
the other side in the past, it may 
indicate that the voluntary activity 
that has just been carried out may 
also be considered a kind of reci-
procity in the lives of those involved 
in the sample.

Involvement 
Almost one in six respondents, 25.5 
percent, have experienced help by vol-
unteers during their lives. One in ten 
respondents date this event for the 
past 12 months, 4.3 percent do not 
remember of such an event within one 
year but recall it from a time interval 
of 1 to 5 years. A negligible share, 2.1 
percent, experienced a similar event 
more than five years ago.
Those who have experienced volun-
teering from the side of the assisted 
had the opportunity to say in their 
own words what kind of help they 
received. Also in this case, the 

Experiencing volunteering 

responses were grouped in the same 
way as voluntary activities. In terms 
of their tendency, respondents re-
ported similar rates to those seen 
for volunteers. Those assisted by 

other volunteers mostly got help 
that required physical strength, but 
a similar proportion included those 
that had a favour done for them. The 
other factors were mentioned by a 
much smaller proportion. One in 
ten was given charity by volunteers, 

Figure 16: Has it ever happened 
that volunteers have done you 
a favour (excluding family, state 
and municipal or other official 
assistance)? (%)

Yes, in the past twelve months
Yes, in the past 1-5 years
Yes, in the past 5-10 years

No
Does not know/does not answer

9.1

82.0

4.3
2.1

2.5

Figure 17: What kind of help 
did you get? [among those who 
answered yes to the previous 
question] (%) 

and 6.9 percent got financial support 
through some activities considered 
as a voluntary activity.

Reciprocity 
The direct causality, that is, how 
relevant volunteers can be to the 
fact that they do this kind of work 
because they have also been helped, 
cannot be determined with certainty 
based solely on the database yet. 
However, the fact is that a much 
larger proportion of those who are 
still active in volunteering have al-
ready experienced help than those 
who have never done such activi-
ties or who used to be volunteers. 
More than one third, 34.1 percent 
of the volunteers still active today, 
have been assisted by self-activity 
in recent years, whereas for those 
who are now inactive but were for-
merly engaged in volunteering, 19.8 
percent of them have experienced 
help. In the case of the totally inac-
tive, however, they account for only 
5 percent.

Helping with 
physical work

A favour

In-kind assistance 
(material donation)

Financial help 
(monetary)

Nursing,
medical help

Intellectual help

Free time activity, 
entertainment 

Does not know/does 
not remember/does 

not answer

Psychological help

Other 

40.5

38.2

9.2

6.9

5.6

4.7

1.9

1.7

0.9

0.6
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We asked all respondents whether 
they plan to volunteer at some point 
in the future (continue, again or for 
the first time). 35.8 percent of all re-
spondents have plans in this area, but 
only one in eight already know what 
they want to do. A quarter of them 
want to continue it in the future or 
want to volunteer for the first time 
in their lives but have no idea related 
to it yet. As expected, volunteers and 
non-volunteers responded with very 
different response rates. Among 
those currently volunteering, four 
in five would like to continue the 

Future plans 

already commenced activity, but 
only 38.5 percent know what they 
want to do or what activity they 
want to continue. A similar propor-
tion, however, have no idea how to 
proceed. Interestingly, the distribu-
tion of previously active volunteers 
is quite different. Only 44.8 percent 
of them want to be active again, but 
only 6.6 percent already know what 
they want to do. In contrast, four out 
of five people who do not have any 
volunteering experience would not 
like to volunteer in the future either. 
And only 1.2 percent have specific 
plans.
Those who wish to volunteer in the 
future (too) could indicate two areas 
for the type of activity they would 
undertake. One third of the respon-
dents would like to participate in 
social activities and one quarter 
would like to take part in environ-
mental actions. However, there is 
also a significant proportion of 
those thinking about volunteering 
in health and leisure activities, the 
former accounting for one in five, 
and the latter one in nine of those 
wishing to volunteer in the future.
In a separate question block, we also 
dealt with the issue of who these 

people would gladly help. Here, the 
respondents had up to four options 
to answer. Both in indicating the first 
place and in the aggregation of up to 
four responses, the elderly came to 
the top. Overall, half of the volun-
teers who think about volunteering 
in the future would like to help the 
elderly, and the other half would like 
to help the poor in some way. More 

Figure 18: Do you plan to 
volunteer in the future? (%)

Figure 19: Who or what (and who else) would you help 
regarding the following? [among those who are 
planning to volunteer in the future] (%)

Yes, and I have specific 
plans, ideas for this

Yes, but I do not 
have any specific 

plans for this

Does not know/does 
not answer

No

12.4

23.5

54.9

9.2

than a third of them mentioned 
young people, and nearly the same 
proportion thought about animal 
protection or animal care. More than 
one in four indicated people with 
disabilities, and interestingly, less 
than one in five regarding all respon-
dents think about environmental 
protection. One in eight indicated 
homeless people and women.

The elderly

The poor

New-born babies, 
children, young people

Animals

The disabled

Environment

Women

Homeless people

Those endangered by a disaster, fire

Does not know/does not answer

The unemployed

Somebody else

Those endangered by crime against property

Those with addictions

Hungarians living outside Hungary

Ethnic minorities

Nationals in Hungary

Refugees

Sexual minorities

4.8
3.4
3.0
2.6
2.5
1.8
0.6

50.6
48.7
33.7
29.4
25.2
20.1
12.3
12.2
11.0
10.3
9.0
8.4

?
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One in eight respondents who are 
currently economically active also 
have the opportunity to volunteer 
at work. It is encouraging that 7 per-
cent of them, if given, take the op-
portunity and are engaged in work-
place volunteering.
For the first time this year, we also 
asked other workers who do not have 
the opportunity to volunteer at their 
workplace, what they would do if 
their employer made it possible. One 
in five said that they would take the 
opportunity if possible, and another 
one in five said that, if not now, later 
they can imagine engaging in such 
an activity. However, 40.2 percent 
categorically reject the possibility of 
engaging in such activities. Although 
we did not specifically ask their 
reason for this answer, we investi-
gated why these respondents would 
not volunteer in general. One third 
of those who reject workplace volun-
teering have not even thought about 
it, another third referred to the lack 
of time. Unlike other respondents, 
the proportion of those who re-
sponded that they also needed sup-
port, or it is not their task to carry 
out such work, or they do not believe 
in the usefulness of volunteering, is 
overwhelming.

Workplace volunteering 

Figure 20: Do you have the 
opportunity to be engaged in 
volunteering at your workplace? 
[among those who have a work-
place] (%)

Figure 21: If you had the
opportunity to volunteer at your 
workplace, would you be involved 
in it? [among those who have a 
workplace] (%)

Yes, and I am also /have already 
engaged in it
Yes, but I am not engaged in it
No, I do not have
Does not know/does not answer

Yes
Not now, but it is possible
in the future
Neither now nor in the future
Does not know/does not answer

7.2

2.7

20.319.6

83.0

19.940.2

7.3

Attitude statements on volunteering 
was already addressed in research 
five years ago. For the sake of compa-
rability, we kept this year’s questions 
partly tailored to them and added 
some further questions thereto. As 
in 2013, the respondents could ex-
press their identification with the 
attitude statements by using a four-
point scale. These statements partly 
referred to the benefits of volunteer-
ing. On the other hand, they focused 
on further motivation behind the ac-
tivity, and they also dealt with other 
characteristics of volunteering and 
the issue of state involvement.
There were two statements in the 
previous survey on individual or 
social motivation. According to 
them, the rate of those identifying 
themselves with the following state-
ment decreased by 5.1 percentage 
points, but on the whole, the broad-
est consensus can be found over the 
statement that, basically, volunteer-
ing should not be an activity done by 
external force, as such motivation 
comes from within and is based on 
the individual’s own decision. Cur-
rently, nine in ten adults identify 
themselves with this statement. In 
addition, the rate of those who think 
that volunteering stems from family 

Social perception 

traditions increased by 3.3 percent-
age points, so 54.4 percent can iden-
tify themselves with the statement 
to a certain extent.
Of the statements regarding the in-
dividual and social benefits of vol-
unteering, the impact of self-activity 
on the world is mostly accepted by 
the Hungarian public. Although the 
percentage of those who agreed was 
minimised, it is still safe to say that 
nine out of ten Hungarian adults see 
volunteering as a world-improving 
activity, whether they are volunteer-
ing or not. Almost in sync, nearly 
nine in ten adults say that volun-
teers set a good example. However, 
the proportion of those who believe 
that new knowledge can be acquired 
through volunteering has declined to 
a relatively greater extent. A change 
of 9.3 percentage points indicates a 
more significant change in social at-
titudes, the underlying reason must 
in any case be further investigated, 
considering that one of the main pil-
lars of modern-type volunteering is 
the benefit of the ‘learning by doing’ 
principle of voluntary activity, that 
is, learning through practice. In any 
case, it is welcomed that over three 
quarters of the adult population 
identify with the positive effects 
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of volunteering on knowledge and 
skills. In fact, the proportion of 
those among people aged 18-29 who 
fully agree is the highest, compared 
to the other age groups, which is 
38.4 percent. 
There is a similar proportion of 
those who think that volunteering 
can provide such lessons or added 
values, and it would be good if ev-
erybody tried it at least once in their 
lives, and, in addition, it is a moral 
obligation to help those in need. 
This is also important because, while 
only slightly less than half of the 
society does or has ever done volun-
tary work, a much larger proportion 
agreed with the idea, which suggests 
a great but untapped social potential 
for volunteering. Finally, almost the 
same number of people say that if 
someone has been given help once, 
they will also help others. As we have 
already shown, reciprocity is really 
much more pronounced among now 
active and formerly active volun-
teers than among those who have 
never experienced anything similar 
as of yet.
In 2013, three attitude statements 
provided an opportunity to further 
characterize volunteering. Almost 
three quarters of the domestic adult 
population agreed that volunteering 
is rather organised locally. While we 
know that there are many national 
projects, or we could also list inter-
national examples, people usually 
identify things done locally. In fact, 
the vast majority of domestic vol-
unteers also carry out support activ-
ities locally. In addition, there is an 

overwhelming proportion of those 
who recognize volunteering, and ac-
cording to the perception of almost 
two thirds of the society, self-activ-
ity has social prestige. It is a straight-
forward fact that, although only few, 
one quarter of the society agrees 
that only the well-off are engaged in 
this type of activity, the proportion 
of those who identify with the claim 
has doubled in five years. However, 
this year (for the first time, but prob-
ably because of its financial impact, 
slightly more than this), about one 
third of the society believes that it 
is the well-off who usually donate. 
This perception has a real basis that 
a significantly higher proportion of 
those who think they live without 
any problems, and those who get 
along well by budgeting, responded 
to our relevant question that they 
usually donate. In any case, it should 
also be noted that one in seven or 
eight experiencing hardship to a 
various extent mentioned that they 
usually donate to those in need. 
From the statements on the issue 
of state involvement, it is important 
to emphasize that the proportion of 
those who consider public interven-
tion necessary to encourage volun-
teering has significantly increased, 
by 10.3 percentage points. The 
social acceptance of such a move is 
now well over three quarters, after 
two thirds in 2013. This basically 
coincides with the fact that there is 
almost the same proportion of those 
who think that everybody should ex-
perience this once in their lives.

Figure 22: How much do you think the following statements are 
true? (%) (In the order of the total share of those in agreement, 
measured in 2018) (%)

Totally agree 
Rather agree

Rather disagree 
Totally disagree

Does not know/does not answer

1.3

1.8

2.2

2.2

4.6

4.0

6.0

6.4

7.0

4.3

5.2

10.9

15.4

37.4

42.0

45.8

7.4

5.8

6.3

13.1

10.4

10.4

10.0

12.8

14.1

13.9

13.7

22.4

23.9

26.5

28.4

25.4

44.6

29.7

34.2

40.6

39.5

45.0

36.8

42.8

38.3

40.0

38.6

37.6

34.4

19.5

17.3

16.4

45.5

60.1

54.3

40.9

39.1

33.3

40.4

34.2

34.5

33.2

33.9

22.5

20.0

13.2

8.9

9.0

1.2

2.6

3.0

3.1

6.4

7.3

6.8

3.9

5.1

8.6

8.5

6.6

6.4

3.4

3.3

3.3

Our environment (the world) can be 
made better by volunteering 

Volunteering stems from own, 
individual decision

Volunteers set good examples

It is the state’s duty to solve 
social problems 

We can gain new skills, knowledge by 
volunteering 

Everybody should volunteer at
least once in their lives

It is a moral obligation to 
help those in need 

Those who get help once, 
would help others 

Voluntary activities are organised locally

State measures can 
encourage volunteering 

Volunteering has a prestige 
in Hungarian society 

Volunteering comes from
 family traditions 

Only those donate who are well-off 

It is difficult to understand
why somebody volunteers 

Only those are volunteering 
who are well-off

State measures to encourage
volunteering would be necessary 
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Donation is not a classic voluntary 
activity but – although not consid-
ered as a voluntary activity accord-
ing to the NÖS – can be classified 
as its borderline, so in our research 
we also asked the respondents about 
their donation habits. More than 
a quarter of the Hungarian adult 
population can be said to be cur-
rently active volunteers, but a much 
higher proportion of them donate in 
one way or another, to some extent 
and in a way, that is, at least they 
did so once in the year preceding 
this survey. This also suggests that 
there is a clear distinction between 
volunteering and donation in the so-
ciety, although, as we will see, there 
is a strong overlap between the two 
activities among many people. It is 
also important to emphasize that 
the proportion of the people helping 
in this way has seemingly decreased 
compared to the situation 5 years 
ago. In the previous survey, the ques-
tion of “Do you usually donate?” that 
can be interpreted in many ways, 
was put forth while not limiting the 
period meant by the interviewer and 
the activities the respondent can 
think of. Since charity has many 
other meanings, the rate received 

Donation

in 2013 was also much higher than 
this year. This year we narrowed our 
questions down to three, in line with 
international standards, so we asked 
about donations made in the year 
before the survey, on the one hand.61  
We also made sure that the respon-
dent did not include donations to 
relatives or close friends. So, it was 
considered an active action if, in 
the past twelve months, somebody 
had given a material or financial do-
nation to somebody not belonging 
to the immediate family or friends 
group, or offered a donation to some 
organisation. Presumably, if we had 
asked the same question as in 2013, 
the positive answers to “charity” this 
year would have been similar to the 
previous survey, but now we have a 
much clearer picture of donors. 
Nearly one third of the Hungarian 
adult population offered 1% of their 
personal income tax this year,72  

61This word better expresses our inten-
tion, as donation is easier to apply exclu-
sively to financial or material donations 
in colloquial language, while charity in 
colloquial language also includes various 
meanings of doing a favour. 
72It is an important aspect that many 
people identify the offering of 1% of 
personal income tax as a donation. 

which, given that our survey is repre-
sentative, is roughly in line with the 
headcount reported by the NTCA.83  
Apart from them, however, just over 
one fifth of those surveyed said that 
they had given a financial or mate-
rial donation in a different way in the 
past twelve months, however, more 
than half of the respondents did not 
take any of the opportunities.
Of course, the donation rates of the 
volunteers who are or have been 
active are very different from those 
who are not involved in such actions. 
42.3 percent of those volunteer-
ing in the past twelve months, 37.5 
percent of once active volunteers, 
whereas less than one in five inac-
tive from this aspect have offered 
1% of their personal income tax to 
some organisation this year. In terms 
of its tendencies, we also get simi-
lar results in the issue of donation. 
Almost half of the volunteers, 45.7 
percent, a quarter of former volun-
teers, donated at least once in the 
year before the survey. 
In contrast, only 7.6 percent of those 
never volunteering answered yes to 

This, however, cannot be considered 
to be a classic donation, since there is 
no resignation of own property, but as 
an alternative option we put it in our 
questionnaire, providing the opportu-
nity for the interviewees to consciously 
choose the traditional method of 
donation in our questionnaire. 
83The difference may be caused by the 
fact that our survey, on the one hand, is 
only representative of the adult popu-
lation, of which, on the other hand, not 
all members are taxpayers. 

Figure 23: Have you donated in 
the past twelve months? (%)

He/she offered 1% of his/her 
personal income tax

Yes, in some other way as well 

No

21.0 56.329.4

Figure 24: How often have you 
given to charities/donated in 
the past twelve months? [among 
those who have donated in the 
past twelve months] (%)

Almost every day 
About once a week 

About once a month 
Less frequently, but several times
in the past twelve months 
Once in the past twelve months 
Does not know/does not answer 

0.52.3
4.7

18.0

61.8

12.7
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our question concerning donation.
Interestingly, there are minor differ-
ences between age groups, because, 
due to the different economic activ-
ity of different ages, we could pre-
sume that a much lower proportion 
of donors can be found in the age 
group of 18-29, still 17.9 percent of 
them usually donate.
In 2013, the overwhelming majority, 
three-quarters of those surveyed, 
gave to charities several times a 
year, but less frequently than once a 
month. Their proportion had shifted 
by two directions by 2018. On the 
one hand, the proportion of those 
donating once increased by more 
than ten percentage points, on the 
other hand, there was a 3.5 percent-

age point increase in the cases of 
those who donated approximately 
once a month or more frequently.
This year, donors had more options 
to choose from to indicate who they 
usually donate to. First, we asked 
who were involved in their target 
groups, and then they could mark 
further groups who they helped with 
some donations, in addition to the 
first one. The proportions are slightly 
different from the 2013 data. The 
reason for this primarily is that we 
accepted a narrower range of donors 
than five years ago. Due to previous 
experiences and test interviews, we 
included healthcare institutions and 
an additional option (called “other”) 
in the list, which the interviewees 

could choose from. However, due to 
the multiple options available, no 
target group could be left out of the 
survey.
On the one hand, it can be stated in 
general that the number of donors 
to many other target groups has 
decreased for the benefit of NGOs. 
Non-profits were selected by nearly 
half of the supporters, but 29.5 per-
cent also put them in the first place. 
(It is not shown by the figure, but it 
is an important aspect that of 47.6 
percent, 18.4 percent are supporters 
of foundations maintaining educa-
tional institutions.) So, it was not by 
chance that we included the health-
care institutions in the list this year. 
One in five donors put them in the 
first place, and on the whole, 28.2 
percent of them donated to them 
at least once in the year prior to the 
survey. On the whole, acquaintances 
and strangers in need came before 
healthcare institutions, but these 
two factors were selected in the first 
place only by one in seven or eight 
donors.
The way donations are offered dif-
fers significantly among the respon-
dents. We excluded individuals who 
only considered offering 1% of their 
personal income tax as a donation 
and did not donate in any other way. 
The remaining ones are only those 
who have donated at least once in the 
past twelve months, excluding their 
own relatives or friends. Although 
we have made significant changes to 
our response options compared to 
the options five years ago – based on 

the experience of the test questions, 
we separated the then-available one-
block answer categories – the now 
available category chosen by most of 
them is almost identical. As then, the 
relative majority of those surveyed 
still offer their donations directly, 
nearly 40 percent of them in cash, 
and the other more than a quarter in 
kind. In 2013 and 2018, two thirds of 

Figure 25: Who have you donated in the past twelve months?
[among those who have donated in the past twelve months] (%)

Non-governmental organisations 

You give monetary 
donation directly to 

those supported

You put money in collec-
tion boxes, money boxes 

placed in public places 

You give in-kind 
donation directly

You send money through 
a donation line or SMS

You send in-kind 
donation through an 

organisation/mediator

You transfer money to a 
specific bank account

Some other way

Does not know/
does not answer

Acquaintances in need, who
are not relatives or friends 

Unknown private individuals
in need (beggars, mendicants)

A broader community in need 
(e.g. flood victims, those persecuted, 

those in need for other reasons)

Healthcare institutions

Church 

Other

Municipal, public institutions

Political organisations

Figure 26: How have you 
donated? [among those who 
have donated in the past
twelve months] (%)

46.7

38.1

28.1

27.3

15.5

14.8

12.9

6.3

5.2

30.2

30.2

28.2

14.9

9.6

2.3

0.8

16.6
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that, although only for a narrower 
layer, the proportion of those who 
argue that they do not know how 
to donate has increased compared 
to the other factors. They belong 
to the previous group in the sense 
that they might have the potential, 
however, due to the lack of being 
addressed and guidance, they do not 
know how to take the first steps in 
this area. There are relatively few 
who show resistance in principle 
against them. More than one in six 
do not trust fundraisers, they fear 
that their money or donations will 
not be used for the promised pur-
pose. Finally, a much narrower layer 
excludes themselves because they 
do not feel it their task to engage in 
such charities.

those affected chose the combined 
category of these two options. More 
than a quarter of the donors con-
tinue to put money or material do-
nations in collection boxes placed in 
public places, as it could be observed 
in our previous survey. In the previ-
ous survey, transferring to a specific 
bank account and offering through 
a donation line was a merged group-
ing, which we now separated. The ag-
gregate result fits in with the trend 
at that time (then 35.7 percent do-
nated this way), however, this year 
there is a slight, significant decrease, 
considering that 28.4 percent chose 
one of these two ways. This year, 
as an additional category, we have 
included donation options through 
organisations or other mediators 
not listed here, which shows that a 
further one in seven donors take this 
opportunity.
Finally, we also asked those who did 
not donate in the year prior to the 
survey, what might be the reason 
for their decision. The trend has not 
changed significantly compared to 
the survey five years ago. The rela-
tive majority continues to argue that 
they cannot afford such spending. 
However, it is important to note that 
the second most frequently chosen 
option that has been newly included 
is that the interviewee has never 
been asked for such help. This again 
points to the great potential of Hun-
garian society in this area, but they 
do not take the first steps on their 
own, partly because they are not in-
volved. It is also important to note 

You cannot afford it

You have not been 
asked for such help

You do not trust that 
your donation will get 

to the right place

Donation, charity is not 
the private individual’s task

You do not know how 
to give to charity

Does not know/
does not answer

For other reasons

Figure 27: What is the primary 
reason why you have not given 
to charity or donated in the past 
twelve months? [among those 
who have not donated in the past 
twelve months] (%)

43.5

20.5

17.9

7.0

4.5

4.4

2.1

This year, we also asked every re-
spondent how they think volunteer-
ing could be developed in Hungary. 
Above all, it is noteworthy progress 
that the answer sheet included a new 
option of “there is no need for devel-
opment”, but it was chosen only by 
4.6 percent of the adult population in 
Hungary. Everybody else thinks that 
there are points for intervention. On 
the one hand, it is interesting that 
one quarter of the adult population 
would have seen the expansion of 
opportunities as a solution half a 
decade ago, this was followed only 
by options that, by their order, have 
come before this factor by now. This 
year, one third of the respondents 
mentioned the opportunity of com-
munication, and one quarter men-
tioned the necessity of public inter-
vention.
We should add that the image of the 
factors in the first places has signifi-
cantly changed if we consider how 
the now active and once active vol-
unteers, and those who have been 
inactive so far, responded. The expe-
rienced volunteers see a potential in 
the increase in local opportunities, 
whether they do such activities or 
not (approximately one third of both 
groups), unlike the inactive, where 

The development potential 
for volunteering

only one in five also indicated this 
category. However, state incentives 
are expected by a higher proportion 
of those currently volunteering and 
the inexperienced (more than a quar-
ter) than those who used to volun-
teer. The group proposing communi-
cation and campaigns that came first 
this year is overrepresented among 
the once active, almost half of them 
suggested that this technique should 
be strengthened. The proportion of 
the group arguing in favour of the di-
versification of the programs offered 
is significant, where the result is in-
creased by the active, experienced 
volunteers.
In addition, we should also mention 
the three new possible answers that 
was offered to our respondents this 
year. According to one in five re-
spondents, the time off work to be 
requested from the employer would 
also improve the situation of domes-
tic volunteering a lot. It is interesting 
that, as the communication cam-
paign, this factor was also chosen pri-
marily by the once active volunteers, 
suggesting that many of them would 
be inclined to return, but they cannot 
do so due to some engagement. At 
the same time, if this opportunity 
was available at the employer, a part 



43 

SZ
Á

ZA
D

V
ÉG

 A
N

A
LY

SI
S

42 

of them could probably be activated. 
Based on the German example, we 
tentatively mentioned the opportu-
nity of a volunteer card entitling one 
to benefits. Since there was no possi-
bility to introduce this option during 
the survey, it is still an interesting 
piece of feedback in itself that only by 
coming up with the idea, one in eight 
respondents responded positively. 
There is statistically no significant 
difference between the proportion 
of volunteers and non-volunteers’ 
opinions on this issue.  
Although most of them could select 
from the elements of the nominal 
answer-scale, some have chosen the 
“other” option. Some of the free an-
swers here refer to the importance 
of the use of communication and 
marketing tools applicable in this 
area in a more sophisticated way. 
The importance of communication 
was mainly mentioned by a high pro-
portion of graduates, active students 
and people of the capital. Another 
narrative mentioned by many sug-
gests that support for bottom-up ini-
tiatives should be strengthened. The 
importance of locality was expressed 
by a significantly higher proportion 
of people on the western side of the 
country, and the highly qualified 
would also rather put the emphasis 
on this. And some respondents refer 
to the spread of perceived indiffer-
ence towards one another, saying 
that if, based on values, the culture 
of helping each other were more 
widespread, less intervention would 
be needed.

Figure 28: How could domestic volunteering be developed? (%)

By communication, campaigns

By state incentives

By organising local volunteering 
opportunities, volunteering programs

By providing more diverse 
volunteering programs

By providing time off
work by the companies

With more prepared
voluntary organisations

By more active voluntary
activities of companies

With a volunteer card entitling to 
benefits, advantages

Does not know/does not answer

There is no need for development

In some other way

34.1

26.5

25.2

25.0

20.7

20.6

16.6

13.6

11.8

0.9

4.6

?
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This year, we also mentioned the 
support substituting for employ-
ment that can be applied for by an 
unemployed person if he/she proves 
30 days of employment in a year. It 
should be also noted that this proof 
can be substituted by an activity 
done in the interest of the commu-
nity. Based on our question about 
the awareness thereof, more than 
one quarter of the adult population 
knows this measure, which is a sig-
nificant decrease compared to the 
2013 data. The average is definitely 
improved by the current and once 
volunteers, one third of them know 
of this opportunity, regardless of 
their involvement. However, only 
less than one in five non-volunteers 
have heard about it.
An activity done for the community, 
in terms of its name and, in many 
cases, also in terms of its nature, can 
almost be related to volunteering. 
However, since it is, in many cases, 
rather a kind of opportunity pro-
vided by necessity, the issue might 
raise an argument about its defini-
tion. Although this activity is not 
considered as a voluntary activity 
according to the definition of the 
National Volunteering Strategy, we 

Attitudes to volunteering as 
a support substituting for 
employment

asked those included in the sample 
whether they consider this type of 
work as such. The respondents, al-
though only “yes” or “no” answers 
could be given, show a relatively great 
social division.  In 2013, one third, 
and this year 41.7 percent of the re-
spondents felt that this activity ex-
hausts the concept of volunteering. 
At the same time, the proportion 
of those who disagree with this as-
sumption has fallen but is still high. 
However, there is a significant pro-
portion of those who cannot answer. 
It is of particular interest that there 
is no significant difference in opin-
ion distribution between volunteers 
and non-volunteers in this issue.

Figure 29: An unemployed person is entitled to support substituting 
for employment if he/she can prove 30 days of employment in a 
year. This can be substituted by an activity done in the interest of the 
community. (%)

Figure 30: Do you think the activity aiming at the support 
substituting for employment and done in the interest of the 
community can be considered as a voluntary activity? (%)

Yes 

It can be considered as a 
voluntary activity  

No 

It cannot be considered as 
a voluntary activity 

Does not know/does not answer

Does not know/does not answer

27.2

69.0

41.7

45.9

12.4

3.7
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Act CXC of 2011 on National Public 
Education introduced school com-
munity service into the national 
public education system in a phase-
out system as of the 2012/2013 
school year. Community service is 
a social, environmental and organ-
ised individual or group activity for 
the benefit of the student’s local 
community and independent from 
financial interest. The National Vol-
unteering Strategy declares that, 
although community service should 
be separated from volunteering, 
it can be considered as a starting 
point, an introductory step towards 
real volunteering, the role of which 
should not be underestimated. Con-
sidering the common elements of 
the two activities, we briefly covered 
community service as well in our re-
search.
Measuring the social awareness of 
the topic, we asked the respondents 
whether they are familiar with the 
measure. After reading the defini-
tion, in the autumn of 2018, slightly 
less than half of the respondents 
answered yes, and about the same 
proportion had never heard of it. 
Not surprisingly, the proportion of 
those who are not familiar with 

Social perception of school 
community service 

community service is the highest 
among the younger age group. The 
“yes” answers of the working age 
population are uniformly distributed 

Figure 31: Do you think that 
school community service can be 
considered as a voluntary 
activity? (%)

It can be considered as a voluntary 
activity 

It can be considered as a voluntary 
activity 
It can be considered as a voluntary 
activity 

It cannot be considered as 
a voluntary activity 

It cannot be considered as 
a voluntary activity 

It cannot be considered as 
a voluntary activity 

Does not know/does not answer Does not know/does not answer

50.2
42.0

7.8

Figure 32: How much do you agree with the introduction
of school community service? (%)

32.6

34.2

16.1

13.1

4.0
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The Volunteering in Hungary 2018 
survey was based on quantitative 
(questionnaire) methods conducted 
with the involvement of the Hungar-
ian population over the age of 18, on 
a nationally representative sample 
of 2000 persons. Our interviewers 
conducted the 25-30-minute survey 
in person (using tablets), based on 
the “random walk” methodology, 
between the beginning of Septem-
ber and end of October 2018. The 
sample represents the adult popu-
lation of the country by age group, 
gender, highest educational attain-
ment and settlement type. Sampling 
errors have been corrected by itera-
tive weighting.

Questionnaire 
Our questionnaire included 66 ques-
tions about volunteering and 17 
questions about assessing the so-
cio-demographic situation used in 
the data collection which is based 
on the first phase of our research in 
2013. In addition to the new ques-
tions, some questions have been 
updated, others have been supple-
mented or reformulated based on 
the experience of the test questions. 
The survey focuses on the follow-
ing areas: public attitudes towards 

Methodological background

volunteering; awareness of the con-
cept of volunteering; the frequency, 
motivation, formal or informal 
nature, field, sector of voluntary ac-
tivities; possible reasons for refusing 
to participate in the activity; future 
plans for volunteering; volunteering 
at workplaces; charity and donation 
habits and goals; attitudes to school 
community service; awareness of the 
program, its perception, its impact 
on the population. Due to the lack of 
space, the results of the latter will be 
presented outside of the flash report, 
in our collection of studies.

around 51-56 percent, and almost 
one third of the older population is 
familiar with the launch of the ser-
vice.
There is definitely no social consen-
sus on whether school community 
service can be considered as a vol-
untary activity. Exactly half of the 
respondents are willing to equate 
volunteering with school commu-
nity service, and it is rejected only 
by 42 percent of them. One in eleven 
respondents are confused about this 
question. Interestingly, according 
to once and currently active volun-
teers, YCS fits in with their ideas 
about volunteering (53.4 and 58.3 
percent). For those who have never 
volunteered, the proportion is only 
46 percent. A kind of explanation to 
the differing rate is that both volun-
teers’ focus groups and most of our 
expert interviewees and those work-
ing in this field are positive about 
the measure, considering it as a step-
pingstone to volunteering.
We also asked people whether they 
agree with the introduction of school 
community service. Overall, two 
thirds of the respondents more or 
less agree with the government’s de-
cision. Three quarters of the volun-
teers, whether active or not, identify 
with the launch of the program, but 
60 percent of non-volunteers also 
agree to some extent. The age group 
of 18-29 are those who least agree 
with the program, however, this age 
group also rather supports than op-
poses school community service.  
On the other hand, there is a much 

higher proportion of highly qualified 
people who agree.  Three quarters of 
graduates identify themselves with 
the introduction of YCS, and nearly 
half of them have chosen the option 
of “fully agree”.
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